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Protective Embrace Motif: The abstract illustration of two human figures enclosed 
within a soft, hand-like shape evokes care, connection, and protection. This visual 
metaphor reflects the nurturing environment Sir James Terrace provides, where 
residents are supported with compassion and respect.
Dual Figures: The facing silhouettes suggest companionship and empathy - core  
values in aged-care - while subtly representing both resident and caregiver in 
harmonious relationship.

“Sir James” in Bold Serif: The strong, classic typeface conveys authority, legacy, and 
reliability. It suggests a well-established, reputable institution with high standards of 
care.
“Terrace” in Cursive Script: The elegant, flowing script adds a personal touch, softening 
the overall tone and hinting at a homely, welcoming environment. The decorative 
underline reinforces refinement and attention to detail.

Muted Green: Symbolises renewal, tranquility, and health. It’s a calming hue often 
associated with nature and healing, reinforcing the restorative atmosphere of the 
facility.
Soft Beige: Adds warmth and approachability, complementing the green with a sense 
of comfort and familiarity. It also nods to heritage and timelessness, aligning with the 
name Sir James.

This logo positions Sir James Terrace as a premium aged-care provider that blends 
tradition with heartfelt service. It speaks to families seeking a place where their 
loved ones will be treated with dignity, while also appealing to stakeholders who 
value professionalism and emotional intelligence in brand identity.

Symbolism and Graphic Elements Typography

Colour Palette Brand Positioning

rationale.
The Sir James Terrace logo has been thoughtfully crafted to convey warmth, dignity, and trust - qualities essential to aged-care services. 
Its design balances emotional resonance with professional clarity, ensuring it appeals to both residents and their families while reinforcing the brand’s sound positioning.





This tagline works because it captures the emotional core of what families and residents look for in an aged‑care environment. It’s short, memorable, and strategically 
aligned with the values that drive decision‑making in this sector. Each word carries weight on its own, but together they form a complete promise of experience, 
culture, and service.

“Comfort. Care. Community.” delivers a clean, memorable rhythm that strengthens brand recall and aligns naturally with a warm, human‑centred identity.  
Its simplicity gives it the flexibility to work seamlessly across all marketing touchpoints—from signage and uniforms to digital campaigns - creating a consistent, 
unified brand experience for Sir James Terrace.

Comfort. Care. Community.

When choosing an aged‑care provider, 
people prioritise:
• Physical and emotional comfort
• Quality of care
• A sense of belonging and connection
 
This tagline mirrors those priorities perfectly. 
It reassures families that Sir James Terrace 
understands what matters and is committed 
to delivering it.

Comfort is more than physical ease - it 
signals:
• A homelike atmosphere
• Thoughtful design
• Emotional reassurance
• Predictability and stability
 
For aged‑care marketing, this is a powerful 
differentiator. It tells families that residents 
will feel settled, not institutionalised.

Care is the heart of aged‑care branding. This 
word communicates:
• Clinical excellence
• Attentive staff
• Personalised support
• Genuine empathy
 
It’s a promise that Sir James Terrace doesn’t 
just provide services — it provides human 
connection and consistent attention.

Community reframes Sir James Terrace as:
• A place to belong
• A social environment
• A supportive network
• A hub of activity and engagement
 
|This is especially important for modern 
aged‑care marketing, where isolation is a 
major concern for families. “Community” 
signals vibrancy, inclusion, and meaningful 
daily life.

It speaks directly to the three 
things families value most

“Comfort” positions the environment 
as safe, warm, and dignified

“Care” reinforces trust, 
professionalism, and compassion

“Community” elevates the brand 
beyond a facility





colour pallete.
This palette blends soft neutrals with grounded natural tones to create a sense of 
calm, trust, and familiarity. It’s designed to feel welcoming and stable, supporting 
clear communication across all brand touchpoints.

A harmonious mix of muted greens, taupes, and greys that reflects warmth, care, 
and quiet confidence. These colours work together to create a gentle, reassuring 
visual presence.
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» Tai Chi 8:45 - 9:45am

» Craft “Needles and Hooks” 9:00 - 12:00pm

» Cards/Games 9:00 - 12:00pm

» Gentle Exercise for seniors 10:15 - 11:00am

» Art “Painting Partners” 8:30 - 12pm

» Cards/Games  9:00 - 2:00pm

» Social Group 9:00 - 12:00pm

» Mahjong  8:30 - 12:00pm

» Bridge 9:00 - 12:00pm

» Indoor Bowls 9:00 - 12:00pm

» Craft “Creative Stitching” 9:00 - 12:00pm

» BINGO 9:30 - 1:00pm

» Craft Group “Busy Fingers” 9:00 - 12:00pm

» Indoor Bowls 9:00 - 12:00pm

» Cards/Games 9:00 - 12:00pm

Cost $5 per session and includes morning 
tea. Free tuition is availablefor all activities.

weekly activities

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

newslett er
december 2025

new staff  member
Claire Doyl

We’re delighted to introduce Claire Doyle, a 

compassionate and highly experienced Registered 

Nurse, who has recently joined our aged care family.

Claire brings over 20 years of nursing expertise, with 

a strong background in geriatric care, chronic illness 

management, and person-centred support. Her calm 

presence, clinical precision, and heartfelt approach make 

her a perfect fi t for our commitment to dignity, safety, 

and wellbeing.

Claire is passionate about building meaningful 

relationships with residents and families, and she’s 

already making a positive impact with her warm smile 

and attentive care. She believes in empowering residents 

to live with purpose and comfort, and she’s excited to 

contribute to our vibrant, supportive community.

Please join us in giving Claire a warm welcome 

- we’re thrilled to have her on board!



The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog
The quick brown fox jumps over the lazy dog

header 
Abril Fatface  

versions: 1

statement 
England Signature 

versions: 1

main
Delima MT 

versions: 10

light

light italic

regular

regular italic

semibold 

semibold italic

bold

semibold italic

extra bold

semibold italic

typography.
Typography plays a crucial role in shaping how a brand is seen and understood. The right typeface reinforces personality, builds recognition, and creates a consistent 
voice across every touchpoint. Clear, considered typography ensures the brand feels cohesive, trustworthy, and easy to engage with.



social media.
Whether or not we personally enjoy or 
actively use social media, the reality is that 
prospective clients almost certainly do. 
When leveraged effectively, social platforms 
provide a powerful way to engage with your 
audience, build trust, and remain top-of-
mind with those seeking your services.
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about us.

A diamond cannot be polished 
without friction, nor a person 

perfected without trials 
- Chinese Proverb

view our work

We’re a boutique Brisbane‑based design and printing agency, run by a husband 
‑and‑wife team in Petrie 4502. We keep things personal and hands‑on, but our 
experience, design capability, marketing know‑how, and virtual office in Newstead 
help us present - and perform - like a much larger agency.
Since 2009, we’ve supported thousands of businesses across Australia and have been 
fortunate to build long‑term relationships with many clients who’ve become friends 
along the way.

At Print Promotion, we deliver design‑led solutions that elevate brands, drive 
engagement, and create lasting impact. From strategic campaign development to 
high‑end visual execution, our work is grounded in clarity, originality, and commercial 
purpose. Every concept we create is crafted to align with your goals, balancing  
aesthetic excellence with practical outcomes.
With deep expertise across branding, digital, and print - backed by premium  
production standards, collaborative service, and a results‑driven mindset - we’re here 
to help your brand stand out with confidence and credibility.

https://printpromotion.com.au/folio/print_promotion_design_folio.pdf


thankyou.
We complete the picture 

Every piece matters

Would you like to take your 
marketing to the next level?

1300 669 211


